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Introduction

In view of its adherence to be in line with the
most up-to-date innovations in the field of Health,
Fitness and Beauty around the world, 2’ organizes
the third Health, Fithess and Beauty Exhibition.

The Exhibition creates a gathering place for several
entities engaged in the field of Health , Fitness and
Beauty for Women & Men, providing its visitors with the
opportunity to benefit from the information presented
by the specialists, a comprehensive explanation of the
various types of plastic surgeries and an illustration on
the advantages of plastic surgeries and the method
of taking care of the Health, Fitness, and Beauty and
m aking appropriate decision regarding such steps
will be presented to visitors. Moreover, the specialists
will be available to respond to any enquiries that the
visitors might have in regard to making a decision
on any plastic surgery, obesity surgery or any other
new cosmetic surgeries. In fact, the exhibition aims
to promote the level of health awareness and offer
several solutions for all those interested in knowing
more about this realm.

% intended to gather all entities interested in this field

in one place; by inviting several hospitals and private
c linics, healthy food and sports companies, male
and female health clubs and local and international
t herapeutic spas. also inviting manufacturers and
p roviders of medical devices, medicines, skin and
hair products, and all that is offered for beauty and
charming looks. All products will be displayed in a
stylish, luxurious and distinctive manner to create a
feeling of the real Health, Fitness and Beauty world
for visitors.
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* Gathering of all bodies concerned with health and
b eauty of men and women in general.

* « Several issues shall be presented:
a ¢ * Full explanation of all kinds of plastic surgeries.

« Clarification of the benefits of plastic surgeries and
healthcare and beauty as well as how to take the
right decisions in this regard.

. e The audience will benefit from the information
presented by specialists who have the know how
& experience.

I * Responding to the questions from the members of
the audience wishing to take a decision regarding
a plastic surgery, bariatric (weight loss) surgery or

any other form of modern plastic surgery.

e Contribution in increasing the health awareness of
visitors and providing several solutions for those
wishing to know more in this field.

* Private hospitals and clinics.

* Nutrition and fithess companies.

* Men’s and women’s health clubs as well as local
and international treatment spas.

* Medical device and pharmaceutical companies.

* Beauty product companies as well as hair and skin
care product companies.

* Banks and insurance companies to clarify the health
insurance offers.
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Advertisement & Media Campaign
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Third - Outdoor Advertisements & Printed
Materials

¢ Distribution of more than 100,000 fliers in Kuwaiti regions
throughnewspapers.

* VIP invitations to the opening ceremony.

* Exhibition magazine: A private luxury magazine
which shall include advertisement pages of sponsors
& participating companies, interviews with VIP persons
sponsoring the exhibition. The magazine shall be
distributed amongst visitors during & after the exhibition
to achieve the most effective marketing for sponsors &
participating companies.

Fourth - Social Media

* A movie clip shall be produced regarding the exhibition
& the sponsoring companies using their commercials.
These shall be broadcast on social media means on the
account of Expo-Tag:

Youtube [F Facebook Ei Expo-tag
Instagram® Snapchat . Expotagkw / Twitter £ Expotagq8

* All the social activities shall be posted on the website of
Expo-Tag.

¢ Inviting prominent figures in the exhibition (Bloggers) to
attract their followers to visit the exhibition.

¢ Communicate with the websites concerned with the
medical sector.
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Honoring One of the Sponsors

First - Press
Press coverage:
* Press releases will be published in newspapers
for sponsors during the marketing period of the
exhibition.

Advertisements in the papers & specialized
magazines:

* Advertisements in official newspapers before &
during the event (Al-Rai, Anbaa, Al-Qabas & Al-
Jarida).

* Ads in specialized medical magazines.

Second - Radio & TV

e Several television interviews in several specialized
programs with companies sponsoring the exhibition to
present all the events of the exhibition.

 Television coverage of the opening ceremony then a
tour by the sponsor of the exhibition & the distribution
of DVD’s to sponsors & participating companies for
documentation.
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Sponsorships & Subscrition

Platinum
Sponsor

A Booth of area

5x3m
In a distinctive
area.

6000 K.D

® Sponsor’s name & logo will be
published in all media campaign
items that will be distributed before
& during the event & also through
all the outlets of Avenues Mall.

® Press coverage (PR) & the
opening photos will be published
in newspapers about the sponsor.

® TV coverage in satellite channels
throughout the event.

®Four (4) advertising pages will be
allocated about the sponsor in the
magazine which will be distributed
freely to all the event visitors.
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Golden
Sponsor

A Booth of area
3x3m

3000 K.D

A Booth of area
3x2m

2500 K.D

Sponsor’s name & logo will be
published in all media campaign
items that will be distributed before
& during the event & also through
all the outlets of Avenues Mall.

Press coverage (PR) & the
opening photos will be published
in newspapers about the sponsor.

Two (2) advertising pages will be
allocated about the sponsor in the
magazine which will be distributed
freely to all the event visitors.
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Participant

A Booth of area
3x3m

2000 K.D

A Booth of area
2%x2m

K1 500 K.D

® One (1) advertising page will be
allocated about the participant
in the magazine which will be
distributed freely to all the event
visitors.
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Participation Contract
On , the / /
This Contract was made between :
1- M/s Expo-Tag for Exhibitions & Conferences % ( First Party)
Address : Sharg-Jaber Al Mubarak St.- Al Neama Tower 5th Floor — Kuwait
Tel.: (00965) 22468645- 22417037/8 Fax: (00965) 22468646

2 VIS e (Second Party)

Preamble
Whereas the first party organizing the Third Health, Fitness & Beauty Exhibition at Avenues Mall — State of Kuwait
during 5-6-7 October 2017 as the Second Party wishes to participate as an exhibitor in the exhibition, an agreement
has been reached between the two parties as follows:
1- The above preamble shall form an integral part of this contract
2- The Second Party shall pay the entire value immediately upon signing this contract.
3- In case of cancellation, by the second party, before the festival in less than a month, the second party shall pay the
full value of the subscription.
4- The First Party shall set up the area allocated for the Second Party with equipment indicated by the First Party.
5- The specifications of the area agreed upon:
TypeofParticipation (.............ooooiiii ) Stand No.ontheattachedplan (...
Total Space..................... m?,
Total Contract AmMouNt IS KD ... ..o e
UY=L =P
6- Payment by Cheques or Bank Transfer to ExpoTag For Organizing Exhibitions &Conferences — National Bank of
Kuwait (NBK) — IBAN: KW88NBOK 000 000 000 000 2006850398.
7- This contract is drawn in duplicates of which each party retained a copy to act according, in manner which does not
contradict with the previous of the Islamic Laws.

8- The courts of Kuwait shall have jurisdiction to settle any dispute that may arise from this contract.

First Party / Signature Second Party / Signature



Participation Contract

On , the / /
This Contract was made between : ’
1- M/s Expo-Tag for Exhibitions & Conferences 2 ( First Party)

Address : Sharg-Jaber Al Mubarak St.- Al Neama Tower 5th Floor — Kuwait
Tel.: (00965) 22468645- 22417037/8  Fax: (00965) 22468646

2 VIS s (Second Party)

Preamble
Whereas the first party organizing the Third Health, Fitness & Beauty Exhibition at Avenues Mall — State of Kuwait
during 5-6-7 October 2017 as the Second Party wishes to participate as an exhibitor in the exhibition, an agreement
has been reached between the two parties as follows:
1- The above preamble shall form an integral part of this contract
2- The Second Party shall pay the entire value immediately upon signing this contract.
3- In case of cancellation, by the second party, before the festival in less than a month, the second party shall pay the
full value of the subscription.
4- The First Party shall set up the area allocated for the Second Party with equipment indicated by the First Party.
5- The specifications of the area agreed upon:
TypeofParticipation (...........ccoooiiiiii ) Stand No.ontheattachedplan (................ccooiiiiiinies )

Total Space..................... m?,

Total Contract AMOUNL IS KD . ... e e

U= T3 T = )
6- Payment by Cheques or Bank Transfer to ExpoTag For Organizing Exhibitions &Conferences — National Bank of
Kuwait (NBK) — IBAN: KW88NBOK 000 000 000 000 2006850398.

7- This contract is drawn in duplicates of which each party retained a copy to act according, in manner which does not

contradict with the previous of the Islamic Laws.

8- The courts of Kuwait shall have jurisdiction to settle any dispute that may arise from this contract.
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Kuwait Tv. Host/ Loulou Al Aslawi

First Party / Signature Second Party / Signature
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Tel.: (+966) 60186286 - 22417037 / 8 - 224686465
Fax: (+366) 22468646

info@expo-tag.com

www.expo-tag.com
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